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1. Ideation: Feasibility Study 

Welcome to the critical juncture of ideation in product 

development—conducting a Feasibility Study. This stage is 

the crucible where innovative ideas meet the rigorous 

scrutiny of practical implementation. Here, we assess 

whether our conceptual seeds can take root in the fertile 

ground of real-world application. We embark on this journey 

with a meticulous, data-informed approach, ensuring that 

every innovative idea is not just a fleeting thought but a 

potential blueprint for success. 

https://j9web.co.za/ 
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Introduction to feasibility study 

 

A Feasibility Study evaluates the viability of an idea, determining its potential for success. It is a crucial step that 

follows the creative burst of ideation, serving as the bridge between imagination and realization. This assessment encompasses 

various dimensions, including technical feasibility, market feasibility, financial feasibility, and operational feasibility.  

Approach to Feasibility Study 

Our approach to conducting a Feasibility Study is methodical and data-driven. It involves: 

 Technical Assessment: Analyzing whether the current technology is capable of bringing the idea to life and whether 

the team has the technical expertise to develop the solution. 

 Market Analysis: Gauging market demand, understanding customer needs, evaluating competition, and identifying 

potential market size. 

 Financial Appraisal: Estimating the cost of development, potential revenue streams, pricing strategies, and return on 

investment to ensure financial sustainability. 

 Operational Review: Assessing the logistics, supply chain, manpower, and other operational aspects required to 

implement the idea successfully. 

Framework for Feasibility Study 

Our framework for the Feasibility Study is structured in a four-stage process: 

 Preparation: Define the scope and objectives of the study, gather necessary background information, and prepare a 

detailed plan of action. 

 Data Collection & Analysis: Conduct research to collect data on all relevant aspects of the idea. Analyze this data to 

identify potential challenges and opportunities. 

 Evaluation: Apply various evaluation techniques, such as SWOT analysis, risk assessment, and cost-benefit analysis, to 

critically assess the feasibility of the idea. 

 Reporting: Compile the findings into a comprehensive report that clearly states whether the idea is viable and, if so, 

under what conditions or modifications. 

Throughout this section, we will engage with real-world examples, interactive exercises, and case studies to illustrate how a 

Feasibility Study is pivotal in making informed decisions that align with both business objectives and user needs. By the end of 

this module, you will be equipped to confidently evaluate the feasibility of innovative solutions and take the next step towards 

their realization. 
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Feasibility study | Technical  
 

assessment Action 

 

  

Action for Technical Assessment 

Implement Findings: 

 Based on the assessment, adjust the project scope, 

development plan, and resource allocation accordingly. 

 If the assessment is positive, move forward to the detailed 

planning and development stages. 

 If there are concerns, consider alternative technologies or 

adjust the idea to better fit the current technological 

landscape. 

Develop Technical Skills: 

 If there is a skills gap, plan for training or recruitment to 

prepare the team for the technical demands of the project. 

 Stay agile and ready to adapt to new technologies as they 

become available. 

Engage with Technical Advisors: 

 Establish relationships with technical advisors or consultants 

who can provide ongoing guidance. 

 Regularly review technological developments that could 

impact the project. 

By following these steps and actions, you ensure that the technical 

feasibility of your idea is thoroughly evaluated, giving your innovative 

concept the solid foundation it needs for successful development. 
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Conclusion 

 

In conclusion, the Feasibility Study is an indispensable pillar in the architecture of product development. It ensures our ideas are 

not just castles in the air but are grounded in reality with a solid foundation of viability. By rigorously examining the technical, 

market, financial, and operational facets, we can confidently navigate the path from inspiration to realization. Let this process 

be your compass, guiding each concept through the gauntlet of feasibility to emerge as a viable solution, ready to meet the 

demands of the market and the needs of the user. 

 

 

 

 

Ready to bring your product's narrative to life? Schedule a session on my Calendly today and let's embark on a 

journey of discovery. We'll dive into the heart of your product market and lay the foundation for your product's 

success. Don't just build—inspire. Let's ideate together! Book Your Product feasibility insights Session Now 

 

https://calendly.com/jea9o/30min 

 

  

https://calendly.com/jea9o/30min
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"Build YOUR Product" is more than just a course; it's a pathway to turning your vision into reality. Whether you're looking to 

launch a startup, introduce a new product in an existing company, or simply want to learn the process of product development, 

this course offers the knowledge, skills, and real-world insights you need to succeed. 

 

1.IDEATION | a) Market Research b) Idea generation c) Feasibility Study 

 

Next Steps: 2. Concept Development | a. Defining 

the Product 
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